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What is  Digital Marketing Mastery 
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Who should consider following 
the Digital Marketing Mastery Program?
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Module

Module 1: 
Fundamentals of 
Digital Marketing 4.5

7.5

At the completion of this module, students will be able to:

Module 2: 
Digital Marketing
Strategy

At the completion of this module, students will be able to:

Module Learning Outcomes Hours

24

Module 4:
Social Media
Advertising

At the completion of this module, students will be able to:
 

9

Module 3: 
Social Media
Marketing

At the completion of this module, students will be able to:

1.  Grasp basic marketing concepts and the evolution to digital.
2. Identify key components within digital marketing frameworks.
3. Develop a marketing-ready website for brand effectiveness.
4. Discuss digital marketing’s importance in modern brand strategy.

1. Understand digital marketing strategy fundamentals and key frameworks.
2. Explain the marketing funnel and essential planning models.
3. Develop customer personas and map customer journeys.
4. Recognize performance marketing basics in strategic planning.

2. Identify content pillars and plan engagement campaigns.

 1. Learn to use Meta's Ads Manager and Business Suite to set up campaigns,

2. Gain hands-on experience in creating campaigns, setting budgets, and
     optimizing them with Meta Pixel for better performance. 
3. Understand TikTok's potential as a marketing tool and its appeal to younger, 
     dynamic audiences. 
4. Learn how to create and manage TikTok ad campaigns, design engaging
     content, and target the right demographic.

13.5

Module 5:
Display & Video
Advertising

At the completion of this module, students will be able to:
 
1.  Have an overview of GDN (Google Display Network), its reach, and how to
     target audiences across websites, apps, and Google properties. 
2. Experience a Practical session on creating and targeting a Google Display
     ad campaign. 
3. Gain hands-on skills on further optimization of campaigns, including
     advanced targeting and performance tracking.
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Module

Module 6:
Search Engine
Marketing

At the completion of this module, students will be able to:

Module 7:
Campaign
Tracking & Analytics

At the completion of this module, students will be able to:
 

Module Learning Outcomes Hours

10.5

7.5

7.5

1.   Overview of Analytics and Google Analytics, and its importance in tracking
      website performance.

settings.
3.  Learning how to set up events and conversion tracking to measure key 
      actions.
4.  Open discussion session for addressing questions and sharing insights on
      using Google Analytics.

ts role in transforming 
      marketing strategies.
2.  Overview of generative AI tools available for marketers, including content
      creation and automation tools.
3.  How AI tools can be leveraged to enhance marketing efforts, from targeting and

Module 8:
AI in Marketing

At the completion of this module, students will be able to:
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Total Hours 86

ough search
     engine advertising.
2. Practical session on setting up and optimizing AI-powered search 
     campaigns with Google Ads.
3. Learn and apply different bid strategies to maximize the effectiveness of 
     search campaigns.
4. Introduction to Google Demand Gen campaigns and how to leverage them 
     for targeting potential customers.
5. Basics of Search Engine Optimization (SEO) and its role in improving
     website visibility and organic search rankings.

81



Evaluation Criteria:

Evaluation Method

 Live Attendance: Active attendance in live sessions is highly encouraged, th attendance
     contributing 10% to the nal evaluation

Active Class Participation: gagement in class discussions is encouraged, and students can
     contribute u  to 10% t rds their nal evaluation through meaning  contributions during sessions

Individual Assignment:

MCQ Exam 1: An -based e m covering c Modules 1 to  ll be held,
     contributing 15% to the  evaluation

MCQ Exam 2: An -based e m covering c Modules 5 to 8 ill be held,
     contributing 15% to the  evaluation

6.  Students must complete all required assessment components to 
qualify for the program. Completion of both the MCQ Examinations and the Individual 
Assignment is compulsory. Students who score above the pass mark but fail to complete 
any required component will be considered not qualified.

    

To li r the Digital Marketing Mastery Program cert cation, artici ants must achieve 
an overall ighted score  65% or above  

 succ l co leti  the ogram, student receive dual ce , including 
the Ce cate in Digital Marketing , validating their e ertise in digital marketing 

tals and advanced actices



al Badges

 addition to the rinted  certi cate, you ill  
receive uali d Digital ge   
your succe l com letion  The Digital Marketing 
Mastery Program AP DM has rtnered th redly, 
the global leader in digital credential solutions, to 

ovide ith a digital versi  Digital 
Marketing Mastery Program credential that you 
can use t e t you've acco lished  

This digital badge ll contain rmation describing 
your credential and ill  you to easily share your 
achievement on Linked d other blic rms

 Digital Marketing
Mastery Program

Quali ed

Search Engine Optimization  
Masterclass

Quali ed

 Professional C ate 
in Digital Marketing

Quali ed

 Digital Marketing
Mastery Program

Quali ed Quali ed
Advanced Performance
Marketing and Analytics

Diploma in Digital
Driven Marketing

Quali ed

Quali ed
Data Science

Mastery Program



Program Convenor

Attesting Your APIDM Ce ate
for Overseas Purposes

To rovide the best- ossible learning erience to the i e Digital Marketing Mastery 
Program ered by AP M, e are introducing the role 'Program onvenor' to the rogram structure

: the Digital Marketing Mastery Program (DMMP) 

Fo

Fo



Frequently Asked Questions
(FAQ) 

 1.  What is the duration of this program? 
      The program runs for a total of 86 hours over a period of 5 months, including open discussions,
      MCQ exams, and individual assignment presentations.

 2.  Is the program accredited? 
      The Digital  Marketing  Mastery  Program is  endorsed  by ATHE  UK  for  maintaining  the  highest 
      quality  standards  in  digital marketing education. ATHE is a prestigious organization that provides 

ducation  providers  around  the  world. In 
will  successfully  complete  the Digital 

      Marketing  Mastery  Program will  receive a  second  cert
      Marketing” which is registered at TVEC Sri Lanka.  

 3. Can this program be used for migration or foreign employment? 
      By completing  this  program, you will acquire  highly  sought-after digital marketing  skills  and  be 
      equipped to work as a pro cient digital marketing professional in any part of the world. Our students 
      have secured lucrative digital marketing positions not only in Sri Lanka, but also in countries such as 
      Cambodia, Australia, Qatar, and the Maldives.

 
      Yes. APIDM quali cations are already recognized by many employers in the region and most of our 
      past students are successfully building careers in digital marketing. Our past students are currently 
      employed at the most renowned organizations such as Dialog Axiata PLC, Hemas Holdings PLC,
      Aitken Spence PLC, SLT Mobitel, SINGER Sri Lanka, Abans PLC, Softlogic Holdings PLC, DIMO Lanka,
      Allianz Sri Lanka, Ogilvy Digital, Ikman.lk, Digibrush, zMessenger (Pvt) Ltd, eMarketingEye (Pvt) Ltd, 
      Isobar Sri Lanka, Loops Integrated, PickMe, DFCC Bank PLC, Citizens Development Business 
      Finance PLC (CDB), Hatton National Bank PLC, and many more.

 
      Yes, the  ATHE  logo  will be  displayed  on  the  printe
      completion of the program.

 do the program?
he achievements of our students.
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- According to the 2020 May syllabus revision, gi ven below are the examination a nd                                

- Know Digital In terim Exam M Q – 15% of the total marks.

- Know Digital exam is exempted for those who have completed the APIDM

- Only module 1 to module 3 will be tested.
- Six Gr nges (Assignments) – 30% of t he total marks.
- Each challenge / assign ment carries 5% of the total marks. 

- Resource persons will b rief the challenges during various stages of the program
   and will brief you the timelines for submission.

- All are group activities. You will be assig ned to study in g roups by APIDM at the
   beginning of the course.
- Individual Presentation – 20% of the total marks.

- At the end of the program, you will be gi ven 15 minutes to present a case study on 
  how you have applied t he skills gained from this program in a practical situation. 
  Details will be b riefed during the program .
- Attendance to Live Sessions (Think / Do Digital) – 10% of t he total marks.

- Your live attendance to the classes from module 4 to module 10 carries 10% of your 

- 
   to module

08

7.  Will the recorded sessions of the 100% online program be available for the students
 who misse

8.  Can the recordings be downloaded?

9.  Can I get the lecture slide decks before the commencement of the lectures?
      t al ost lecturers e er the students   is discussed live during the class
      ting the esentation slides in  advance can  disturb  th lanned  class  struc  
      slide l  not  be  shared  in  advance  Further, most  lecturers  make last-minute  a ustments to the  
       slide deck e e the class  Ther re, the slides can only be shared class is over

10.How are the hands-on sessions done online?
      The resource l do a demonstration an resent an e anation ter the demonstration, 
      students l be al  to try it on their e have allocate cient time r this udents 
      may share  their screens and ask  hel rom the resource r  Further, e use the " eakout    

 
11.  How can I ask questions or clarify any doubts from the resource person while the
       lecture is taking place online?
      The resource erson ill give enty ities  ask d clari  during the live 
      class  When such an o ortunity is given during a class, you may unmute your hone and ask your 
      uestion  n to  this, at the end  each modul  There  be dedicated 30  A 
      se ich are dedicated ering all the esti the students related to each module

 12. Where can I get technical support/assistance during the program?
       To ensure that you have access to technical  assistance throughout the program, you e 
       
      ith any ries or concerns that you may have  eel ee to reach out to your A r any
       rt  that you re e

 13. Is the live session attendance compulsory or can I only go through the recordings 
        and sit for the exams?

%
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 exam? If so, when will the re-sit be scheduled, and will there be an associated fee?
       There ill be a com rehensive e rising both mult e-choice and essay-ty uestions,
        covering all rogram module t rehensive  achieve a score 0%

15. What devices can I use to connect and how much data will I require?

16. Do I need to visit the institute to pay for the program fee?

17. Will there be payment plans? 
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The Asia Paci c tute  Digital Marketing (AP M  ted in 2009 as the ess Academy 
th the mission  killing marketing essional r the digital age nc e have h d 

tr rm career eting essional  AP M cuses on delivering the best learning 
eriences r our students by cont m content and teaching techni ues

 

0% to 50% dents dro  out rom monotonous se aced learning programs thin  

 
More than 70% r learners say their rce ion  online learning changed er com leting a 

%

 
AP DM is led by a team  three r d digital marketing essionals ith over 25 year combined 

rience in eMarketing, earch Marketing, and ocial Media Marketing, g ting  
e merce   el re resents the most tal rts in the region th multimarket 

Digital Marketing 
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About the Panel of Trainers
 Amitha Amarasinghe 
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Udara Dharmasena
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Sivapathasundram Jathukulan

Nelaka Jayasekara

 

 
 

 

Chamara Peiris is a startup founder, ecosystem builder, and award-winning mentor 
with 20+ years of experience in tech, startups, and entrepreneurship. As the Head of 
Startup Ecosystem and founder of Launchpad, he supports startups in scaling their 
businesses, building innovative cultures, and navigating the broader tech and startup 
landscape.

An experienced CTO and COO, Chamara has led multiple teams through digital 
transformation, product innovation, and operational scaling. As an APIDM C
Trainer, he shares his expertise in digital entrepreneurship, growth strategy, and 
ecosystem development empowering the next generation of innovators and startup 
leaders.

Chamara Peiris



Tharind e r e th over 10 year  erience in 
randing,  and Digital Marketing   track record includes leading succ  

marketing i ches, rebranding, and relaunching initiatives  
Tharindu's dedication to customer commitment  recognized  he received the 
' est r ommitment erstar rd rom Dar r his outstanding 
contributions during his tenure as Assistant Manager r Marke  merce

urrently serving as Manager r Marketing and ommunication at Phoni ries, 
Tharindu has also held roles at Diese r gineering PL  and Amana 

l PL e is a Member  the rtered titute  Marketing (  and an
 Associate Membe  the ri titute  Marketing (AM Furthermore, 
Tharindu is a essional th a Master iness Administrati m the 

iversi  Wolverham  (
 

 

Saduka Sachintha

aduka achintha is a Facebook-certi ed and erienced aid media r l 

 

Chandranath Gamage
Manager - Digital - Ogilvy Digital

rk r a good number both local and global brands in king, 
FM ce, ducation and thcare industries in terms  digital media 

lanning d strategy, handranath mage is currently heads the 
id media team at ilvy Digital

Tharind e r e th over 10 year  erience in 
randing,  and Digital Marketing   track record includes leading succ  

marketing i ches, rebranding, and relaunching initiatives  
Tharindu's dedication to customer commitment  recognized  he received the 
' est r ommitment erstar rd rom Dar r his outstanding 
contributions during his tenure as Assistant Manager r Marke  merce

urrently serving as Manager r Marketing and ommunication at Phoni ries, 
Tharindu has also held roles at Diese r gineering PL  and Amana 

l PL e is a Member  the rtered titute  Marketing (  and an
 Associate Membe  the ri titute  Marketing (AM Furthermore, 
Tharindu is a essional th a Master iness Administrati m the 

iversi  Wolverham  (
 

 

Saduka Sachintha

aduka achintha is a Facebook-certi ed and erienced aid media r l 

 

Chandranath Gamage
Manager - Digital - Ogilvy Digital

rk r a good number both local and global brands in king, 
FM ce, ducation and thcare industries in terms  digital media 

lanning d strategy, handranath mage is currently heads the 
id media team at ilvy Digital

Mohenesh Chamith Buthgumwa

Dileena Fernando
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M. Rimzan Faiz

 

Adheesha Dharmakeerthi

Shahrana Fazal
Associate Director at Enfection

Shahrana is a strategic digital leader with over a decade of experience driving digital 
strategy and growth across APAC, ANZ, and Fortune 500 organisations. 
Her expertise spans data-driven strategy, global Pharma marketing transformation, 
and digital innovation with a focus on building scalable marketing ecosystems that 
connect strategy, technology, and performance to drive sustainable growth across 
international markets.

contributions during his tenure as Assistant Manager for Marketing & E-Commerce.

Currently serving as Manager for Marketing and Communication at Phonix Industries, 
Tharindu has also held roles at Diesel & Motor Engineering PLC (DIMO) and Amana 
Takaful PLC. He is a Member of the Chartered Institute of Marketing (UK) and an
 Associate Member of the Sri Lanka Institute of Marketing (AMSLIM). Furthermore, 
Tharindu is a professional with a Master of Business Administration from the 
University of Wolverhampton (UK).
 

 

Saduka Sachintha

Saduka Sachintha is a Facebook-certi ed and experienced paid media professional 
based in Sri Lanka. With over four years of hands-on experience in media 
planning, buying, and scheduling across various platforms, including Google and 
Facebook, he has worked with numerous well-known local and global brands. 
Currently, he heads the Google Ads Department at GrowMOFO Australia.

Saduka received his bachelor's degree from the University of Jayawardenapura 
and began his career as a paid media professional at Ogilvy Digital. He also 
served as a training partner for Facebook in Sri Lanka, helping small and 
medium-sized businesses to grow their presence on the platform. Beyond paid 
media, his expertise extends to content management and digital strategy, 
making him a well-rounded professional.

 

Chandranath Gamage

Having worked for a good number of both local and global brands in Banking, 
FMCG, Insurance, Education and Healthcare industries in terms of digital media 
planning / buying and strategy, Chandranath Gamage is currently heads the 
paid media team at Ogilvy Digital.

Following his graduation from University of Sri Jayewardenepura (USJP) with a 
tal marketer with 

ustry for 6+ years 
as a digital marketer and has tried out reaching new horizons in everything he 
undertook, making sure the maximum return is grabbed from the investment done.

He is currently serving as a visiting lecturer at the University of Sri Jayewardenepura 
for Digital Marketing and has participated in several events and knowledge forums 
as a trainer and a resource person.

Joson Chokatte holds a degree in Marketing Management from Manchester 
Metropolitan University (UK and over 10 years of experience as a Sales & Business 
Development Director in the marketing and technology industry.

He founded two technology and media companies – Xcendant, a technology 
products and services company and Ardent Studio a digital and gaming agency and 
has led teams of over 80+ professionals during his career.

His interests and expertise lie in SEO, Digital Marketing and Business Development. 
Throughout his career he has worked with top local and international brands in a variety 
of industries including, entertainment, F&B, technology, and apparel manufacturing.

Joson Chokatte



No 291/33, (3rd Floor), 
Havelock Gardens, Havelock Road, 

Colombo 06, Sri Lanka

+9411 723 2277
info@apidm asia
www apidm asia

“Yes, I want to enrol now” 

or www.apidm.asia/link/dmmp-reg
to start your digital journey

+94 74 227 7978
Contact Shasindu

+94 74 227 7978


